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Abstract

size and impact of the cultural industries on the employment enrolment, and 

to emphasize the role of human capital in developing businesses based on the 

of this paper realize that they should seek solutions that would help young 
creative industries understand the importance of being responsible for their 
huge contribution to modern economics.

 the creative industries, the creative employee, creative thinking, 

1. Introduction
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cultural industries to be 
a central instrument of economic & urban regeneration

creative industries
those activities which have their origin 

in individual creativity, skill and talent and which have a potential for wealth 



and job creation through the generation and exploitation of intellectual 
property
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Table 1.

Market share 
2008

1

6

2

27792

19898 7

5250



the sound of a gong

Table 2.

Phases of the individual creativity

objectives



Table 3.

Phases of individual creativity

Table 4.

Phases of individual creativity



CreativeÊ
Climate

IdeaÊ
Time

RiskÊ
taking

Challenge

Freedom

IdeaÊ
support

Conficts

Debates

Playfulness/
humour

Trust/

openness

Dynamism/

liveliness

 

 

 



Creativity

Expertise

TaskÊ

motivation
CreativityÊ

Skills

Innovation

Resources

ManagementÊ

practices
OrganizationalÊ

motivation

CreativityÊfeedsÊinnovationÊ

ImpactsÊ

IndividualÊ/ÊTeamÊCreativityÊ

WorkÊEnvironmentÊ

 

 

 

 

 

 

 



5. Conclusion
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