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tive advantage. But there is a way in which we can help our company and 

also do some good to an area it operates. Corporate social responsibility 

(CSR) can be defined as the duty of organizations to conduct their business in 

a manner that respects the rights of individuals and promotes human welfare. 

In most cases it allows a company to take responsibility for the well-being of 

the societies and environments in a manner that generates significant returns 

to its business.
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views onto the CSR and to describe its meaning.
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