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The paper deals with the role and significance of relational capital in 

functioning of contemporary organisations. It presents the impact of relation-

ship with particular groups of stakeholders on the operation of enterprise. 

The article submits the range of definitions of relationship capital that can be 

-

ship capital building in the organisation. The authors focused on such issues 

-

thors enumerated tools that facilitate relationships establishing and highlight-

ed the significance of customer as the key success factor for the company. 
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