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One of the most serious weaknesses of European aigls
Polish higher educatiosystemis the lack ofa close
cooperation between the universities and business

Reasons
v' universities relyonthe state’s financial support

v the faculty at universities arenot interested in
Implementing their research into practice

v research doesnot fulfill the expectations of the
economy

¥ lack of both American tradition arallegal base v2uld

' facilitate the cooperation between universiti€g
and business




Spheres of partnership between
the universities and business
3 spher es:

| (lower) education and training

Il (higher) alongside education and trainjnallows
companiedor using the research resuljss
aswell ascommissioning
ofexpertise and research

IIl (the highest) using the effect of synergy of the
resourcegoint training programsarojects
and research activities

4
| The second sphere camwhile the third d=iitel

~ will transform the company intxcompany of knowiec




In Poland there doerot exist real or institutionalized
cooperation of universities and business

There are cases of cooperation of certain units
universities (institutes various centers departments
with individual companigbusinessusually initiatedoy
individual faculty members The effects of this
cooperation and their implementation are negleated
the scale of the wholeountry.
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Two major reasons of marginal cooperatio
petween universities and companies in Palanc

ittle need of economy for Innovation

new trends and products

- lack of real scientific achievementtvo be
Implementedy companies
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Two periods of investing IntéiR
In Poland

1990—1999- large demandor new employees readg work
under the regime of freamarket economy intensive
training of managers and employees in large congisani

2000 —present— economic stagnatiqmradical limitations In
expendituresor trainings even in best companiasing
unemployment among managers and large group of
graduates of business programs exceeding the ma‘eds
the workmarket v



WSB-NLU activitiesfor building
partnership with business communities

Strong relationship and recognition of the Schaol
business communities thank® tight connection
between establishers off the School and businesgs w

(personahotinstitutional reasor)s
|

3 groups of business people
1. Large companie@isually productioh

V) Vi
)

2. National business organizations and Ingivid
 entrepreneurs from different places in Poland™

3. Local business community




Contacts: the Schoc—
Poland s big companies

Long term cooperation with 11 companies.

Conducting closed postgraduate programs fa
top management of Polasd big companies
(Zelmer, Opoczno S.A., Mostostal Krakw SA.,
HutaSemdzimira TymbarkS.A.).

Special program offered toOpoczno SA.

(3 postgraduate programs, $pecialisedtraining
sessions for the management and trade unions StZij
training program for middle managemeni
(120 participants)

. Sending arf Honour List” of the best 50 WSHN‘ ’J
- graduates to over 200 companies. |




Contacts: the Schoc— Polanad's

business circles

The National Chamber of Commerce were the one
who ccestablished the School when in 1993 they bought
the main building for WSENLU (the School bought it
back in 1999 at the price of 7280 PLN).

Conducting a special postgraduate program for BCC
members in 1998 and 1999.

Organizing scientific conferences (that often lidke
scientific and practical approach) addressed taowar
targets.

Carrying out Leonardoda Vinci research program
concerning analyzing managerial skills represerﬂ)@fd
middle management of Pol&disdbig companies.

Organizing 23 seminars for Chief Executive OfflCh“’B

Polands biggest companies in years 14%99.




Contacts: the Schoc—
local business circles

SadeckcPodhaldaska Chamber of Commerce
was the only Institutional efunder of the School
In the first yea

Cooperation between the School and the Chamber ek

fortified via “personal link that was in force until
2000

European projects, training sessions, semingigy
conferences were organized together which led g
lowering unit costs and strengthening mutugl

/ relationship.

A Creating‘this Is our schodlattitude among locals
Freguent examples of scholarships for studentsgbelig




WSB-NLU — business partnership-
outcomes andasksfor the future

. In the firstperiodthe School could survive only
because It raised money from business and got
grantsfor training program$or companies

. Wide recogition of the Rector In business
community allowedfor building a strong brand
of WSB-NLU and as aresult employment of
Its graduates

. It Is necessarybutdifficult to moveto level Il —
first signs are already visible(research
and consultindor ROLESKIcompany butmo
engagemenirom faculty is needed




Krzysztof PawtowskKi

krzysztof.pawlowski@wsimlu.edupl




